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finanzen.net
finanzen.net provides up-to-
date information on securities, 
real estate and insurance 
trading as well as many service 
tools. On the welcome page 
the Deutsche Bank index indi-
cations of the most important 
indices are displayed in real 
time. Prices are displayed in 
push format and are con-
stantly updated. What is more 
finanzen.net also has the best 
articles from EURO, EURO am 
SONNTAG and FONDS & CO.
www.finanzen.net
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wallstreet:online
With its 400,000 members, 
wallstreet:online is Germany’s 
largest investor community 
providing extensive informa-
tion about the capital market 
and financial investments. 
Axel Springer Financial Media 
holds almost 73 percent of 
wallstreet:online AG, and 75.1 
percent of wallstreet:online 
capital AG, which in turn 
owns the fondsdiscount.de 
und geschlossene-fonds.de 
portals.
www.wallstreet-online.de



Women  Major brands and valuable guides: Axel Springer’s 
print and online offerings for women. 
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JOLIE
JOLIE is the monthly magazine 
for women who simply enjoy 
life. It deals with everything 
which makes the reader and 
its reader’s life more beautiful: 
Fashion, stars, passion and 
love, modern living and above 
all beauty. The JOLIE Beauty 
Insider focuses on outer as 
well as inner beauty – from 
the newest make-up looks 
through to smart diet tips.
www.jolie.de

BILD der FRAU
BILD der FRAU is Germany’s 
biggest women’s magazine. In 
addition to its outstanding role 
as counselor, the magazine 
helps with everyday decisions 
every week, taking a stand, 
and making a commitment as it 
has done successfully for over 
25 years.
www.bildderfrau.de

FRAU von HEUTE
FRAU von HEUTE is the re-
sponse to the desires of cost-
conscious, modern women, 
who value variety and diversity. 
FRAU von HEUTE presents 
topical issues that women talk 
about, ideas and tips to make 
life easier. 
www.frauvonheute.de
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Jolie.de
The Lifestyle Community: At 
Jolie.de everything has to do 
with beauty, fashion, life-
style and entertainment. The 
website offers its users a wide 
selection of service functions 
and a platform where they can 
become actively involved in 
the design of the website as 
well as network.
www.jolie.de
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goFeminin.de
goFeminin.de is the German 
offering from auFeminin.com, 
Europe’s leading women‘s 
portal in which Axel Springer 
holds a majority interest. 
goFeminin.de has established 
itself as the first port of call for 
online information relating to 
the life of the modern woman. 
You can find further informa-
tion about auFeminin.com on 
page 69.
www.gofeminin.de



Lifestyle  Everything about trends and entertainment: 
Axel Springer Mediahouse Munich.
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teenagers. Alongside subjects 
such as beauty, fashion and 
lifestyle, Mädchen.de also of-
fers a wide range of interactive 
features which encourage its 
users to join in. The service is 
rounded off by the „Mädchen. 
TV“ Web TV offering with its 
presenter Mina and numerous 
games and fun applications.
www.maedchen.de

POPCORN
Germany’s biggest monthly 
star magazine represents the 

young generation’s approach 
to life. Its key content is cen-
tered on pop music, movies 
and TV, youth counseling and 
service.
www.popcorn-mag.de 
 
Yam.de
The new Yam.de provides the 
answer to the „micro-blogging“ 
trend on the Web. A social 
network that lives from the fun 
of messaging and an interest in 
original answers. Simple, quick 
– and extremely entertaining.
www.yam.de

MÄDCHEN
MÄDCHEN gives tips on 
fashion and beauty every two 
weeks, captivating its readers 
with features and stories about 
stars, offering quality extras 
and accompanying them 
through their first experiences 
of love. 
www.maedchen.de

Mädchen.de
Mädchen.de is fully in vogue 
and unites an extensive com-
munity with a lot of content for 
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MUSIKEXPRESS
The self-assured and trend-
oriented music magazine, 
with its trenchant texts and 
modern appearance, provides 
information every month on 
all aspects of the pop-culture 
lifestyle from music to consu-
mer electronics, fashion and 
movies to pop literature. With 
CD and a lot of fashion. 
www.musikexpress.de

METAL HAMMER
The indispensable medium 
for hard music fans since 
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1984: METAL HAMMER 
reports monthly with a feel for 
new musical currents and a 
sense of traditional values on 
prominent musicians from the 
scene, newcomers and trends. 
Includes a CD, and four times 
a year a DVD.
www.metal-hammer.de

ROLLING STONE
ROLLING STONE offers 
monthly reading matter which 
looks at the bigger picture of 
popular music. Literature, mo-
vies, the Internet and politics 

are part of the spectrum of 
topics. Includes a CD.
wwww.rolling-stone.de

SOUNDS
One of the great music maga-
zines is back: SOUNDS has 
been reissued since August 
2008 in co-operation with 
ROLLING STONE. Each issue 
is dedicated to a single subject: 
The spectrum ranges from ar-
tists or bands to entire genres 
right up to pop phenomena. 
www.sounds-rollingstone.de
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FAMILY MEDIA
Family Media is among the leading publishers of 
children’s and family titles in the German-spea-
king world. The company, in which Axel Sprin-
ger and the OZ Verlag each hold 50 percent, 
publishes the family magazines BABY&CO, 
FAMILIE&CO, SPIELEN und LERNEN as well 
as KINDERZEIT and the children‘s magazines 
MACH MIT, TREFF, LILLEBI, CLUB TIGERENTE 
and FILOU. The family guides and children’s 
books from the Velber Verlag are also published 
here.
www.familie.de

T+M GROUP
T+M, a 90 percent owned subsidiary of Axel 
Springer, publishes Germany’s most widely read 
in-store entertainment guide KINO NEWS, which 
is distributed in all of the German McDonald’s 
restaurants. 
www.t-m-verlag.de
www.kinonews.de

Special Interest  Special publications for special 
areas of interest.
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CORA
Axel Springer publishes the international 
“romances” genre of romantic novels in Cora 
Verlag, a joint venture with the market leader 
in this segment, Harlequin Enterprises Ltd. 
The more than 800 novels published by Cora 
each year range from love stories (JULIA, 
ROMANA, BIANCA, BACCARA and TIFFANY) 
through historical novels (HISTORICAL and 
MY LADY) and the youth program MYSTERY 
to audio books. The MIRA paperback pro-
gram encompasses light fiction by “New York 
Times” bestseller authors as well as a fantasy 
and erotic program.
www.cora.de
www.mira-taschenbuch.de

JAHR TOP SPECIAL VERLAG
The Jahr Top Special Verlag is one of 
Europe’s leading special magazine pu-
blishers. The company, in which the Axel 
Springer subsidiary Top Special Verlag and 
the Jahr Verlag each hold 50 percent of the 
shares, offers special interest publications in 
the fields of sport, hobbies and leisure. 
www.jahr-tsv.de
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Spezialtitel  The idea contest SCOOP! of 
Axel Springer Academy.

Axel Springer Academy and the  
SCOOP! idea contest 
The Axel Springer Academy is Germany‘s most 
modern school of journalism with a focus on 
cross-media as well as the Axel Springer AG 
further training unit and think tank. One of the 
major concerns of the Axel Springer Academy 
is the support of journalistic excellence and 
creativity. One important project in this context is 
the SCOOP! idea contest. Always wanted: New 
media projects of whatever type that distinguish 
themselves through creativity and originali-
ty. In the first search for a SCOOP! in 2007, 
around 2,000 talented journalists, seasoned 
media professionals and other creative types 

submitted their ideas. The prize was awarded 
to the HUMANGLOBALER ZUFALL magazine 
concept entered by the 30-year-old journalist 
Dennis Buchmann. The Axel Springer Academy 
supported the implementation of the SCOOP! 
project under his direction with a one-off deve-
lopment contribution of approximately 500,000 
euros. The search for the next SCOOP! starts in 
autumn 2009.
www.axel-springer-akademie.de 
www.mein-scoop.de
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DER FREUND 
With HUMANGLOBALER ZUFALL, Axel Sprin-
ger continued its support of experimental media 
projects. Prior to this a magazine called DER 
FREUND was published, which devoted itself at 
great length to literary texts. The magazine was 
limited to eight editions which were published 
between 2005 and 2006. Essays, short stories, 
columns, poetry and interviews were illustrated 
solely with drawings. The magazine won two 
top-class awards in 2006: the bronze pin from 
the Art Directors Club for Germany in the “ma-
gazine design” category and the LeadAward in 
Gold in the “Cover of the Year” category.

HUMANGLOBALER ZUFALL
The magazine with a recurrent theme: HUMAN-
GLOBALER ZUFALL tells fascinating stories 
about people around the globe who have been 
brought together by chance. The recurrent 
theme spans from the German development aid 
volunteer in Ecuador to the immigrant couple in 
Baden-Baden. Photo galleries by well-known 
photographers illustrate the features. An online 
portal with an interactive map and a travel blog 
tells the stories behind the stories. The four edi-
tions of HUMANGLOBALER ZUFALL appeared 
from April to December 2008.  
www.humanglobalerzufall.de
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Online Classified Advertising  Axel Springer has also transfer-
red its leading position in classified advertising of real estate, 
jobs and cars onto the Internet.

immonet.de   
immonet.de is one of the 
leading real estate marketing 
portals in Germany. The whol-
ly-owned subsidiary of Axel 
Springer offers far-reaching 
and cross-media real estate 
marketing as a one-stop shop 
for commercial and private 
customers.
www.immonet.de

stepstone.de
StepStone is one of the 
leading online job exchanges 
and is active in 13 countries. 
Companies can find qualified 
employees; applicants can find 
job listings from all industries 
here. StepStone is moreover 
a leading supplier of total 
talent management solutions 
worldwide. Axel Springer holds 
49.9 percent of StepStone 
Germany and 33.3 percent of 
its parent company StepStone 
ASA.
www.stepstone.de

autobild.de
autobild.de is Axel Springer’s 
auto portal and the leading 
provider of editorial content 
relating to motor vehicles on 
the Internet: from test reports 
and purchasing advice to 
prototypes and service tools. 
Autobild.de pools the brand 
environments of the entire 
AUTO BILD Group.
www.autobild.de
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Online Marketplaces  Compare prices from the comfort of  
your home and order online – with the online marketplaces  
of Axel Springer.

idealo.de   
Idealo is one of the leading 
providers of price and product 
comparisons. The portal, in 
which Axel Springer has a 74.9 
percent holding, offers free 
price comparisons between 
more than 500,000 products 
offered at thousands of online 
retailers as well as test reports, 
product comparisons and 
price information. Idealo also 
operates in Austria, France, 
Great Britain, Spain and Italy in 
the meantime.
www.idealo.de

buecher.de   
buecher.de is one of the 
leading online retailers in Ger-
many. Its offerings include all 
kinds of media: Books, audio 
books, music, movies, games 
and application software, con-
sumer electronics as well as 
toys. Axel Springer has a 33.3 
percent stake in buecher.de.
www.buecher.de
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Online Portals  Target group-specific online offerings 
complement Axel Springer’s media portfolio. 

hamburg.de
As the official city portal of the 
Hanseatic city, hamburg.de 
provides information and ser-
vices around the city of Ham-
burg. The portal is the central 
point of contact for citizens of 
Hamburg and Internet users 
who are interested in Hamburg. 
hamburg.de is a Public Private 
Partnership, in which among 
others, Axel Springer (51 per-
cent) and the City of Hamburg 
(20 percent) have an interest.
www.hamburg.de

auto.cz
auto.cz is the leading Czech 
auto portal. It is operated by 
Anima Publishers, in which  
Axel Springer Praha holds  
74.9 percent. The offerings in 
Poland and Slovakia operated 
under the Roadlook brand are 
among the leading auto portals 
in their respective countries.
www.auto.cz
www.roadlook.pl
www.roadlook.sk

motor-talk.de
motor-talk.de is the largest 
German-language automobile 
and motoring community on 
the Internet with more than 1 
million registered users. Users 
have the opportunity to share 
information with like-minded 
people in forums on any topic 
related to automobiles and 
motorcycles. Since 2008 the 
page has also served as a 
market place for products from 
the automotive sector.
www.motor-talk.de
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gamigo.de   
gamigo AG is one of the 
leading German suppliers and 
operators of online games that 
can be downloaded free of 
charge or are distributed on 
magazine DVDs. gamigo con-
trols a portfolio of more than 
ten games in four languages 
from the role play, strategy and 
sport genres. The games are 
already being successfully mar-
keted in co-operation with Axel 
Springer magazines as well as 
through external partners. 
www.gamigo.de

Onmeda
The leading German-language 
health portal: Onmeda addres-
ses people who have chosen 
a socially and environmentally 
aware lifestyle and attend 
actively to their health and 
well-being. Alongside com-
prehensive service, its high 
quality standard with regard 
to content helps to ensure 
success. 
www.onmeda.de

auFeminin.com    
auFeminin.com is the leading 
women‘s portal in Europe. 
The company, in which Axel 
Springer holds a majority 
interest, has its headquarters 
in Paris and offers a broad ran-
ge of information, services and 
communities on topics such 
as trends and fashion, beauty, 
health and psychology in eight 
countries. SmartAdServer, a 
separate server technology 
for advertising, completes the 
offering. 
www.aufeminin.com
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PartyGuide
partyguide.ch is the offering 
with the highest penetration 
among the Swiss party and 
leisure time portals and has a 
young, extremely communica-
tive user base. 
www.partyguide.ch

transfermarkt.de
transfermarkt.de is the leading 
German football community. 
With its country portals trans-
fermarkt.at and transfermarkt.
ch, it is one of the largest sport 
pages on the German-language 
Internet. An overview of the 
market values of players as well 
as the „rumor mill“ on possible 
transfers make up a part of the 
main services. Axel Springer 
has had a 51 percent holding in 
transfermarkt.de since 2008.   
www.transfermarkt.de

Amiado Group   
The Amiado Group is one of 
the leading providers of leisure 
time portals in Switzerland. 
The portfolio includes Par-
tyGuide.ch, usgang.ch and 
students.ch. Together the 
Amiado Group portals reach 
more than 35 percent of the 
Swiss population between 16 
and 34 years. The company is 
a wholly-owned subsidiary of 
Axel Springer Schweiz AG. 
www.amiado.com

Online Portals  Target group-specific online offerings 
complement Axel Springer’s media portfolio. 
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Students.ch    
Student.ch is the biggest 
online offering for students in 
Switzerland and reaches ap-
proximately 70 percent of tho-
se studying. The offering was 
launched very successfully last 
year in Poland as a franchising 
model with AS Poland. 
www.students.ch
www.students.pl

usgang.ch   
usgang.ch is the most 
frequently visited lifestyle and 
nightlife online medium in the 
premium sector in Switzerland. 
It is redominantly used by a 
very well-funded and trend-
oriented target group in the 
urban centers.
www.usgang.ch
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TV and Radio  Axel Springer has numerous holdings in 
television and radio stations as well as its own TV production 
companies. 

Hamburg 1   
Hamburg 1 broadcasts a 24 
hour complete program for the 
Hamburg area. 14 times a day 
newscasts inform about events 
in the region. Axel Springer  
is a founding partner with a  
27 percent stake.
www.hamburg1.de

TV Berlin   
TV Berlin sees itself as a regi-
onal medium – as “television 
by Berliners for Berliners”. The 
focus is on a consistent locally 
oriented information channel 
with news, business, sport, 
culture and lifestyle. Axel 
Springer has a 27.4 percent 
stake in TV Berlin.
www.tvb.de

Dogan TV
With its participation in Dogan 
TV, Axel Springer has shares 
in one of the largest TV and 
radio companies in Turkey. 
Axel Springer strengthens the 
partnership with Dogan Yayin 
Holding by a participation in 
the company. The group has 
an excellent position in an 
attractive growth market.  
www.dmg.com.tr



AT A GLANCE 2009

73

Schwartzkopff-TV
The successful television pro-
duction company Schwartz-
kopff TV is a wholly-owned 
subsidiary of Axel Springer and 
produces the SAT.1 TV format 
“Britt – Der Talk um Eins” for 
example, or the cookery show 
“Fast Food Duell“ on Kabel 1, 
as well as other TV galas and 
events.
www.schwartzkopff-tv.de

Axel Springer Digital TV   
Founded at the end of 2006, 
the wholly-owned subsidi-
ary Axel Springer Digital TV 
produces and markets moving 
images for digital media offe-
rings. The company develops 
web-tv portals for media 
brands of Axel Springer.
www.asdtv.de

Radio
With six direct holdings in 
radio stations as well as a 
number of indirect holdings, 
Axel Springer has one of the 
largest radio portfolios in 
Germany: this in-cludes Radio 
Hamburg, Radio ffn, Antenne 
Bayern, Radio NRW, Radio FFH 
and Antenne 1. Axel Springer 
also holds shares in numerous 
other stations through the 
radio holding company 
Regiocast.
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International Activities
Axel Springer is active in almost every country in Europe: Its international 

activities in Eastern Europe are centered on Poland, Hungary, Russia and the 

Czech Republic; in Western Europe on Switzerland, France and Spain.

Axel Springer and national subsidiaries

International subsidiaries of Axel Springer

Licenses, holdings and joint ventures
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Hungary
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AXEL SPRINGER HUNGARY  
Axel Springer has been operating in Hungary 
for 20 years. With over 30 magazines and ten 
newspapers it is the country’s biggest publi-
shing company. The newspaper publisher Axel 
Springer Hungary publishes regional newspa-
pers, advertising journals, the Sunday newspa-
per VASÁRNAP REGGEL and the daily business 
paper VILÁGGAZDASÁG. The magazine 
publisher Axel Springer Budapest produces nu-
merous TV and radio program guides, women’s 
magazines, home, youth, puzzle and automobile 
magazines.
www.axelspringer.hu



AT A GLANCE 2009

77



Poland
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AXEL SPRINGER POLSKA  
Axel Springer Polska publishes FAKT, the 
daily newspaper with the highest circulation 
in Poland, and DZIENNIK, a quality national 
daily. Dziennik.pl was launched in November 
2006 and is one of the biggest news portals in 
Poland. PRZEGLAD SPORTOWY – the only na-
tional sports newspaper in Poland – and SPORT 
– the biggest sports paper in the Silesian region 
also belong to the newspaper segment. Mo-
reover numerous magazines and special titles 
supplement the portfolio. The range of products 

includes the top-selling monthly business peri-
odical FORBES and the weekly news magazine 
NEWSWEEK, which generates the highest 
advertising volume among magazines in Poland.
www.axelspringer.pl
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Russia
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AXEL SPRINGER RUSSIA   
Axel Springer publishes the monthly business 
periodical FORBES as well as the weekly news 
magazine NEWSWEEK in Russia. In addition the 
subsidiary has published the Russian edition of 
COMPUTER BILD fortnightly since March 2006. 
Axel Springer has published the weekly Russian 
edition of the celebrity news magazine OK! since 
November 2006.
www.axelspringer.ru
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AXEL SPRINGER PRAHA   
Axel Springer has six magazines in the Czech 
media market. These include the leading auto-
mobile magazines SVET MOTORU and AUTO 
TIP, the youth magazines POPCORN und TOP 
DÍVKY as well as the Czech edition of PLAY-
BOY. Axel Springer Praha also publishes several 
successful special magazines such as TOP  
DÍVKY DIARY or AUTO TIP SPORTSCARS. 
Apart from that Axel Springer Praha has held a 
majority of the shares in Anima Publishers since 
March 2007. The company is the operator of 
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Czech Republic 

the leading Czech automobile portal auto.cz as 
well as its international offshoots roadlook.pl and 
roadlook.sk and is thereby an ideal supplement 
to Axel Springer Praha’s automobile titles. 
www.axelspringer.cz

^



Switzerland
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AXEL SPRINGER SCHWEIZ   
The Swiss subsidiary of Axel Springer has four 
mainstays: the group is market leader in the 
business press with its renowned HANDELSZEI-
TUNG, BILANZ, STOCKS, and PME MAGAZINE 
as well as five additional specialist magazines. 
Axel Springer Schweiz leads the consumer 
press with Switzerland’s largest subscribed 
periodical, the BEOBACHTER. With TV STAR, 
TELE, TV2, and TV4, the group is furthermore 
market leader in television program guides. 
Since 2007 Axel Springer Schweiz has operated 

a purely digital mainstay under the umbrella of 
the Amiado Group, which includes the student 
portal student.ch as well as the two market 
leading leisure time portals PartyGuide.ch and 
usgang.ch.
www.axelspringer.ch



AT A GLANCE 2009

83



Spain
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AXEL SPRINGER ESPAñA   
The Spanish Axel Springer subsidiary is market 
leader in the computer, computer game and 
automobile magazines segment with thirteen 
titles. AUTO BILD ESPAñA is the best-selling 
automobile magazine in Spain. The Spanish 
edition of AUTO BILD ALLRAD (AUTO BILD 4x4) 
which was launched in 2007 has also success-
fully established itself as market leader in its 
segment. 
www.axelspringer.es
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AXEL SPRINGER FRANCE    
The French Axel Springer subsidiary publis-
hes the weekly television program guide Télé 
Magazine, the best-selling fortnightly French 
food magazine VIE PRATIQUE GOURMAND, 
the monthly women’s magazine VIE PRATIQUE 
MADAME and the monthly health magazine VIE 
PRATIQUE SANTÉ. Moreover every two months 
Vie Pratique Jeux is published as are a number 
of special editions. In addition Axel Springer 
also publishes the weekly French market leader 

in automobile magazines Auto Plus and the 
monthly used car magazine Auto Plus Occasi-
ons in a joint venture with Mondadori France. 
The running of the market leading website auto-
plus.fr is also a part of this joint venture. 
www.axelspringer.fr
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France 



International Licensing  AUTO BILD is the biggest automobile ma-
gazine worldwide and is published in 35 countries. In addition there 
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are a large number of international licensed editions of AUTO BILD 
ALLRAD (4x4), AUTO BILD SPORTSCARS and AUTO BILD KLASSIK. 

Thailand

Germany

Germany

SlovakiaSerbia and 
Montenegro

Turkey

Bulgaria

Spain

Slovenia

Ukraine

Lithuania
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International Licensing  
COMPUTER BILD is Europe’s leading computer magazine. 
Furthermore there are international licensed editions of 
COMPUTER BILD SPIELE and AUDIO VIDEO FOTO BILD. 

Germany

Germany

Germany

Bulgaria

Italy

Lithuania

Russia

Italy

Spain

Poland

Spain

Lithuania

Spain

Poland



AT A GLANCE 2009

89

JOLIE, MÄDCHEN and POPCORN are well established  
license brands as well in the segments of women & lifestyle 
and youth.

Germany

Germany

Germany

Greece

Poland

Latvia

Romamia

Serbia and 
Montenegro

Czech Republic Hungary

PolandCzech Republic Hungary



It also holds true in marketing: 
The clients’ requirements and the  
perfect cross-linking of print and 
digital media are in the foreground.
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Axel Springer is not only particularly creative in producing journalistic  

content, but also breaks the mold in marketing the content. For even the  

best ideas only endure, if they are well marketed.

Offerings for Advertising Clients

Marketing competence:  
high reach, perfect media  
cross-linking and extensive service
Axel Springer offers advertising clients 
an ideal environment: high reach, perfect 
cross-linking of print and digital media and 
extensive service. The clients’ requirements 
are central to marketing: advertising should 
no longer passively inform and entertain the 
consumer, but rather activate and provoke 
him to participate. This is why many new 
interactive and integrative marketing formats 
are available in Axel Springer’s media 
offerings today, so that campaigns can be 
launched in the best possible way. Cross-
media solutions are in demand in the cross-
linked media world. For this reason at Axel 
Springer, in the BILD- and WELT- Groups for 
example, planning and working are cross-
linked – whether editing or marketing.

Axel Springer Media Impact:  
Cross-media marketing with  
unique penetration
Axel Springer Media Impact offers a unique 
portfolio of more than 50 print and online 
services from Axel Springer. With the strong 
brands of the BILD titles, the WELT group 
and regional newspapers as well as the 
magazines and digital media, an unbeata-
ble penetration of more than 75 million* is 
achieved. This means that Axel Springer 

Media Impact is Germany’s biggest cross-
media media marketing agency. Advertising 
clients are able to reach their target groups 
always and everywhere with attractive sub-
ject settings – crossing brands from BILD to 
HÖRZU, WELT to MUSIKEXPRESS, crossing 
print, online and mobile media. Our ultimate 
ambition is absolute customer orientation: 
We offer custom-made innovative commu-
nication solutions with lasting advertising 
appeal and optimum service quality as a 
one-stop shop following the maxim of “One 
Face to the Customer”. 
www.axelspringermediaimpact.de

Axel-Springer-Mediapilot: Service tool 
for advertising clients
Mediapilot is a free service offering from Axel 
Springer for advertisers and media agencies. 
The website provides advertising clients with 
all the necessary planning information, such 
as advertising formats, publication dates 
or price lists for the corporation’s German 
media offerings. In addition Mediapilot offers 
users the opportunity to order from several 
hundred sectoral and business cycle analy-
ses, an extensive media encyclopedia, MDS 
Online as well as a newsletter service.
www.axelspringer-mediapilot.de
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zanox: German market leader of  
performance-based online marketing
With a majority holding in zanox, Axel Sprin-
ger has the leading German service provider 
of performance-based online marketing in 
its portfolio. Zanox offers solutions for the 
effective marketing of products and services 
on the Internet. The essence of its offering is 
a rapidly growing worldwide network of more 
than one million sales partners. Besides affi-
liate marketing solutions, zanox offers busi-
nesses from all sectors opportunities for the 
monetarization of new Internet and mobile 
applications. Through its eprofessional sub-
sidiary, zanox is also a leader in the search 
engine management sector. Eprofessional 
makes sure its customers‘ products and ser-
vices receive the highest levels of visibility in 

search engines. zanox partners are provided 
with comprehensive service, market-leading 
technology and an international sales net-
work all through a single account.  

More than 2,000 reputed international 
companies from almost every sector benefit 
from zanox technology and knowledge. The 
company already has offices in Amsterdam, 
Berlin, London, Madrid, Milan, New York, 
Paris, Shanghai, Stockholm, Warsaw and 
Zürich.

www.zanox.com 
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zanox has at its disposal a comprehensive service for the industry-specific marketing 
of products and services in all of the important online channels. The company plays 
the part of independent service provider between advertisers and sales partners on 
the Internet (“publishers”). Publishers earn money for every successful transaction 
completed by advertisers on a commission basis. 

zanox-Business model

Advertising companies use 
zanox for retailing 
Advertisers can position their product data 
and offers on the zanox platform and allow 
publishers to advertise them. The presen-
tation and communication of products by 
publishers is through diverse online adverti-
sing media like text links, interactive ban-
ners, widgets or videos. zanox provides the 
infrastructure, the tracking and the individual 
service for this as well as paying the com-
missions. These activities give companies 
new sales and marketing opportunities on a 
global scale. 

Sales partners broker performance-
based products and offers 
The sales partners in the publisher network 
advertise and broker advertisers‘ products 
and offerings to potential final customers. 
The publishers display advertising materials, 
for example on their web pages or in their 
e-mails. The publishers participate in the suc-
cess of each completed transaction through 
commissions – for example for the sale of a 
product or registration for a newsletter.

User

Publisher Advertiser

2. Forwarding to the Advertiser

6. Provision

5. Payment

7. Disbursement

4. Commercial Shipment 3. Product/Service

www.publischer.internet www.advertiser.internet

Publisher-Site Advertiser-Site

Click

1. Choose
Product/Service



The own infrastructure for printing 
technology and distribution ensures 
a maximum of flexibility, quality and 
independence.
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Axel Springer operates three state-of-the-art offset printing works to print  

its own newspapers and magazines and holds shares in the rotogravure  

printing venture Prinovis. The newspapers and magazines reach the market 

and finally their buyers through a complex distribution network or are  

delivered directly to subscribers.

Printing, Logistics and
Distribution

Newspapers: Competence in  
offset printing
The offset printing works in Hamburg-Ahrens-
burg, Essen-Kettwig and Berlin-Spandau are 
equipped with the latest technology and 
supply the core markets of Hamburg, North 
Rhine-Westphalia and Berlin. These are the 
big population centers where a large number 
of the company’s newspapers are sold. Split 
runs are also produced by external printing 
firms in Germany and abroad. In addition to 
Axel Springer titles the offset printing works 
also produce other publishers’ products as a 
subcontractor.

Magazines: Joint venture in  
rotogravure printing
Since 2005 Axel Springer’s rotogravure 
printing works have been a part of the 
co-operative venture Prinovis, in which Axel 
Springer, Arvato and Gruner+Jahr have 
combined their German rotogravure printing 
plants. A printing plant in Liverpool, Great 
Britain, started production in 2006 as the fifth 

location. As Europe‘s largest illustration 
printing company, Prinovis offers flexible 
capacities for printing magazines such as 
HÖRZU, BILD der FRAU or TV DIGITAL. 

Distribution: Complex distribution 
network at home and abroad
To ensure that all the newspapers and 
magazines reach their readers on time, Axel 
Springer maintains a complex, highly efficient 
distribution network with over 120,000 sales 
outlets in Germany alone. New marketing 
channels are also continually being develo-
ped; there are already currently more than 
9,400 discount stores. Axel Springer also 
sells its press products in international 
markets: The company distributes newspa-
pers and magazines all over the world 
primarily for other publishing companies. Axel 
Springer also holds participating interests in 
several national press wholesale companies 
as well as some press import firms in Eastern 
Europe.
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 Segment Revenues 2008

 in € millions

Newspapers National

Magazines National

Print International

Digital Media

Services/Holding

3.6 %

99.0

46.8 %

1,277.6

15.0 %

409.8

13.9 %

378.2

20.7 %

564.1
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1 Adjusted for the effects of changes in the consolidation group.
2 Adjusted for non-recurring effects and effects from purchase price allocations.
3 Adjusted for the ProSiebenSat.1 Media AG dividend collected in the previous year in the amount 
  of € 23.1 million and for payments under the Kirch insolvency in the amount of € 6.2 million 
  (PY: € 13.0 million).
4 Diluted.
5 Dividend proposal for fiscal year 2008.

Group Key Figures

in € millions	 2007	 2008	 Change
			   IFRS	 IFRS	 yoy

Revenues		  2,577.9	 2,728.5	 5.8 %

	 Adjusted for consolidation effects 1	 2.555.4	 2.585.1	 1.2 %

International revenues	 537.2	 596.8	 11.1 %

Pro forma revenues Digital Media	 307.4	 383.1	 24.6 %

EBITDA 2		  470.0	 486.2	 3.4 %

	 EBITDA margin 2	 18.2 %	 17.8 %

EBITDA w/o contribution ProSiebenSat.1/Kirch 2, 3	 433.9	 480.0	 10.6 %

	 EBITDA margin w/o contribution ProSiebenSat.1/Kirch 2, 3	 16.8 %	 17.6 %

EBITA 2		  421.7	 422.1	 0.1 %

EBIT 2		  421.7	 420.0	 - 0.4 %

Consolidated net profit/loss	 - 288.4	 571.1	 -

Total assets		 3,826.9	 2,812.6	 - 26.5 %

Equity		  1,211.8	 1,060.3	 - 12.5 %

Equity ratio		  31.7 %	 37.7 %

Cash flow from continuing operations	 283.1	 265.1	 - 6.3 %

Net debt/liquidity	 - 743.1	 - 369.5	 -

Earnings per share 4 (in €)	 - 9.70	 18.54	 -

Dividend 5 (in €)	 4.00	 4.40	 10.0 %

Year-end share price (in €)	 98.00	 51.39	 - 47.6 %

Average number of employees	 10,348	 10,666	 3.1 %

 Group Key Figures
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How the codes work
You need to install the free software and a 
cell phone with mobile Internet access to 
read the QR codes; QR stands for quick re-
sponse. Send a text message to 22622, 
keyword: kompakt. You can also visit  
the website at mobil.welt.de/reader. 

Aim your cell phone with the reader soft-
ware installed at the code and photograph 
it. Your phone translates the code, which 
includes a web address, and connects 
you to it. You do not need to type in the 
address.
 

How “4242-BILD bewegt” works
Take a picture of one of the stories showing 
the 4242 logo with your cell phone. Send 
the photo by MMS to speed dial 4242. 
Within a few seconds you will receive an 
answer message with the “BILD MOBIL” 
address. Call up this address on your cell 
phone. 
 
On the BILDmobil video page you will find 
the video to match the BILD story. After 
confirmation the clip is downloaded to 
your phone. The short video (approx. 90 
seconds) remains on your cell phone. You 
can watch it as often as you like.

Interested? Then just take a picture of the 
BILD-bewegt logo above and send it to 
4242. And receive the latest videos on your 
cell phone.
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