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International Licensing  
COMPUTER BILD is Europe’s leading computer magazine. 
Furthermore there are international licensed editions of 
COMPUTER BILD SPIELE and AUDIO VIDEO FOTO BILD. 
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JOLIE, MÄDCHEN and POPCORN are well established  
license brands as well in the segments of women & lifestyle 
and youth.
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It also holds true in marketing: 
The clients’ requirements and the  
perfect cross-linking of print and 
digital media are in the foreground.
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Axel Springer is not only particularly creative in producing journalistic  

content, but also breaks the mold in marketing the content. For even the  

best ideas only endure, if they are well marketed.

Offerings for Advertising Clients

Marketing competence:  
high reach, perfect media  
cross-linking and extensive service
Axel Springer offers advertising clients 
an ideal environment: high reach, perfect 
cross-linking of print and digital media and 
extensive service. The clients’ requirements 
are central to marketing: advertising should 
no longer passively inform and entertain the 
consumer, but rather activate and provoke 
him to participate. This is why many new 
interactive and integrative marketing formats 
are available in Axel Springer’s media 
offerings today, so that campaigns can be 
launched in the best possible way. Cross-
media solutions are in demand in the cross-
linked media world. For this reason at Axel 
Springer, in the BILD- and WELT- Groups for 
example, planning and working are cross-
linked – whether editing or marketing.

Axel Springer Media Impact:  
Cross-media marketing with  
unique penetration
Axel Springer Media Impact offers a unique 
portfolio of more than 50 print and online 
services from Axel Springer. With the strong 
brands of the BILD titles, the WELT group 
and regional newspapers as well as the 
magazines and digital media, an unbeata-
ble penetration of more than 75 million* is 
achieved. This means that Axel Springer 

Media Impact is Germany’s biggest cross-
media media marketing agency. Advertising 
clients are able to reach their target groups 
always and everywhere with attractive sub-
ject settings – crossing brands from BILD to 
HÖRZU, WELT to MUSIKEXPRESS, crossing 
print, online and mobile media. Our ultimate 
ambition is absolute customer orientation: 
We offer custom-made innovative commu-
nication solutions with lasting advertising 
appeal and optimum service quality as a 
one-stop shop following the maxim of “One 
Face to the Customer”. 
www.axelspringermediaimpact.de

Axel-Springer-Mediapilot: Service tool 
for advertising clients
Mediapilot is a free service offering from Axel 
Springer for advertisers and media agencies. 
The website provides advertising clients with 
all the necessary planning information, such 
as advertising formats, publication dates 
or price lists for the corporation’s German 
media offerings. In addition Mediapilot offers 
users the opportunity to order from several 
hundred sectoral and business cycle analy-
ses, an extensive media encyclopedia, MDS 
Online as well as a newsletter service.
www.axelspringer-mediapilot.de
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zanox: German market leader of  
performance-based online marketing
With a majority holding in zanox, Axel Sprin-
ger has the leading German service provider 
of performance-based online marketing in 
its portfolio. Zanox offers solutions for the 
effective marketing of products and services 
on the Internet. The essence of its offering is 
a rapidly growing worldwide network of more 
than one million sales partners. Besides affi-
liate marketing solutions, zanox offers busi-
nesses from all sectors opportunities for the 
monetarization of new Internet and mobile 
applications. Through its eprofessional sub-
sidiary, zanox is also a leader in the search 
engine management sector. Eprofessional 
makes sure its customers‘ products and ser-
vices receive the highest levels of visibility in 

search engines. zanox partners are provided 
with comprehensive service, market-leading 
technology and an international sales net-
work all through a single account.  

More than 2,000 reputed international 
companies from almost every sector benefit 
from zanox technology and knowledge. The 
company already has offices in Amsterdam, 
Berlin, London, Madrid, Milan, New York, 
Paris, Shanghai, Stockholm, Warsaw and 
Zürich.

www.zanox.com 
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zanox has at its disposal a comprehensive service for the industry-specific marketing 
of products and services in all of the important online channels. The company plays 
the part of independent service provider between advertisers and sales partners on 
the Internet (“publishers”). Publishers earn money for every successful transaction 
completed by advertisers on a commission basis. 

zanox-Business model

Advertising companies use 
zanox for retailing 
Advertisers can position their product data 
and offers on the zanox platform and allow 
publishers to advertise them. The presen-
tation and communication of products by 
publishers is through diverse online adverti-
sing media like text links, interactive ban-
ners, widgets or videos. zanox provides the 
infrastructure, the tracking and the individual 
service for this as well as paying the com-
missions. These activities give companies 
new sales and marketing opportunities on a 
global scale. 

Sales partners broker performance-
based products and offers 
The sales partners in the publisher network 
advertise and broker advertisers‘ products 
and offerings to potential final customers. 
The publishers display advertising materials, 
for example on their web pages or in their 
e-mails. The publishers participate in the suc-
cess of each completed transaction through 
commissions – for example for the sale of a 
product or registration for a newsletter.

User

Publisher Advertiser

2. Forwarding to the Advertiser

6. Provision

5. Payment

7. Disbursement

4. Commercial Shipment 3. Product/Service

www.publischer.internet www.advertiser.internet

Publisher-Site Advertiser-Site

Click

1. Choose
Product/Service



The own infrastructure for printing 
technology and distribution ensures 
a maximum of flexibility, quality and 
independence.
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Axel Springer operates three state-of-the-art offset printing works to print  

its own newspapers and magazines and holds shares in the rotogravure  

printing venture Prinovis. The newspapers and magazines reach the market 

and finally their buyers through a complex distribution network or are  

delivered directly to subscribers.

Printing, Logistics and
Distribution

Newspapers: Competence in  
offset printing
The offset printing works in Hamburg-Ahrens-
burg, Essen-Kettwig and Berlin-Spandau are 
equipped with the latest technology and 
supply the core markets of Hamburg, North 
Rhine-Westphalia and Berlin. These are the 
big population centers where a large number 
of the company’s newspapers are sold. Split 
runs are also produced by external printing 
firms in Germany and abroad. In addition to 
Axel Springer titles the offset printing works 
also produce other publishers’ products as a 
subcontractor.

Magazines: Joint venture in  
rotogravure printing
Since 2005 Axel Springer’s rotogravure 
printing works have been a part of the 
co-operative venture Prinovis, in which Axel 
Springer, Arvato and Gruner+Jahr have 
combined their German rotogravure printing 
plants. A printing plant in Liverpool, Great 
Britain, started production in 2006 as the fifth 

location. As Europe‘s largest illustration 
printing company, Prinovis offers flexible 
capacities for printing magazines such as 
HÖRZU, BILD der FRAU or TV DIGITAL. 

Distribution: Complex distribution 
network at home and abroad
To ensure that all the newspapers and 
magazines reach their readers on time, Axel 
Springer maintains a complex, highly efficient 
distribution network with over 120,000 sales 
outlets in Germany alone. New marketing 
channels are also continually being develo-
ped; there are already currently more than 
9,400 discount stores. Axel Springer also 
sells its press products in international 
markets: The company distributes newspa-
pers and magazines all over the world 
primarily for other publishing companies. Axel 
Springer also holds participating interests in 
several national press wholesale companies 
as well as some press import firms in Eastern 
Europe.
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 Segment Revenues 2008

 in € millions

Newspapers National

Magazines National

Print International

Digital Media

Services/Holding

3.6 %

99.0

46.8 %

1,277.6

15.0 %

409.8

13.9 %

378.2

20.7 %

564.1
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1 Adjusted for the effects of changes in the consolidation group.
2 Adjusted for non-recurring effects and effects from purchase price allocations.
3 Adjusted for the ProSiebenSat.1 Media AG dividend collected in the previous year in the amount 
  of € 23.1 million and for payments under the Kirch insolvency in the amount of € 6.2 million 
  (PY: € 13.0 million).
4 Diluted.
5 Dividend proposal for fiscal year 2008.

Group Key Figures

in € millions	 2007	 2008	 Change
			   IFRS	 IFRS	 yoy

Revenues		  2,577.9	 2,728.5	 5.8 %

	 Adjusted for consolidation effects 1	 2.555.4	 2.585.1	 1.2 %

International revenues	 537.2	 596.8	 11.1 %

Pro forma revenues Digital Media	 307.4	 383.1	 24.6 %

EBITDA 2		  470.0	 486.2	 3.4 %

	 EBITDA margin 2	 18.2 %	 17.8 %

EBITDA w/o contribution ProSiebenSat.1/Kirch 2, 3	 433.9	 480.0	 10.6 %

	 EBITDA margin w/o contribution ProSiebenSat.1/Kirch 2, 3	 16.8 %	 17.6 %

EBITA 2		  421.7	 422.1	 0.1 %

EBIT 2		  421.7	 420.0	 - 0.4 %

Consolidated net profit/loss	 - 288.4	 571.1	 -

Total assets		 3,826.9	 2,812.6	 - 26.5 %

Equity		  1,211.8	 1,060.3	 - 12.5 %

Equity ratio		  31.7 %	 37.7 %

Cash flow from continuing operations	 283.1	 265.1	 - 6.3 %

Net debt/liquidity	 - 743.1	 - 369.5	 -

Earnings per share 4 (in €)	 - 9.70	 18.54	 -

Dividend 5 (in €)	 4.00	 4.40	 10.0 %

Year-end share price (in €)	 98.00	 51.39	 - 47.6 %

Average number of employees	 10,348	 10,666	 3.1 %

 Group Key Figures



98

How the codes work
You need to install the free software and a 
cell phone with mobile Internet access to 
read the QR codes; QR stands for quick re-
sponse. Send a text message to 22622, 
keyword: kompakt. You can also visit  
the website at mobil.welt.de/reader. 

Aim your cell phone with the reader soft-
ware installed at the code and photograph 
it. Your phone translates the code, which 
includes a web address, and connects 
you to it. You do not need to type in the 
address.
 

How “4242-BILD bewegt” works
Take a picture of one of the stories showing 
the 4242 logo with your cell phone. Send 
the photo by MMS to speed dial 4242. 
Within a few seconds you will receive an 
answer message with the “BILD MOBIL” 
address. Call up this address on your cell 
phone. 
 
On the BILDmobil video page you will find 
the video to match the BILD story. After 
confirmation the clip is downloaded to 
your phone. The short video (approx. 90 
seconds) remains on your cell phone. You 
can watch it as often as you like.

Interested? Then just take a picture of the 
BILD-bewegt logo above and send it to 
4242. And receive the latest videos on your 
cell phone.
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