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The present Sustainability Report documents the development
of the relevant Indicators and Measures for the years 2006
and 2007. The quantitative information was verified by the
ERNST&YOUNG auditing company.

At “LEVEL A+” Axel Springer AG is the first media enterprise
worldwide to publish a Sustainability Report which complies with
the requirements of the Global Reporting Initiative (GRI) at the
highest Application Level.

The Report is published exclusively on the Internet. The docu-
mented aspects of sustainability have been extended to include
the “Commitment of the Editorial Offices”. Two films are also
newly available: 1) “Tracing Russian Wood” about the traceability
of timber imports to Finland as well as co-operation with Green-
peace Russia, and 2) the discussion between the BILD editorial
office and the environmental organization BUND about their joint
climate campaign “Save our Earth”.

The next Sustainability Report will be published in the summer of
2010.
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Foreword

Dr. Mathias Dépfner
Chairman and Chief
Executive Officer

Ladies and Gentlemen,

in the middle of the year 2008, the Axel Springer company is in very good economic health and is the
most profitable German publishing group. We concentrate on what we do best: journalism. As a content-
based company we will continue to create the best newspapers, magazines, online and mobile offerings
in the future if we use our creativity and passion for quality. Digitization and the internationalization of our
business are the two decisive strategic priorities we have set for us to continue to grow profitably. As a
German print company backed with more than sixty years of tradition, we are currently well on the way to
becoming a leading print, online and moving image company in Europe.

This Sustainability Report concerns itself with Axel Springer’s commitment to social responsibility, which
comes from a sense of conviction. Sustainable economic management and the safeguarding of social and
ecological standards belong to this. Accepting responsibility for the future of our planet — is something
which is expected of us by our staff, our customers, it is expected of us by the talented journalists, busi-
ness administration or technical experts, who consider working for us, and not least, this is something
expected of us by our shareholders.

As a result of the international growth curve of our company, we now also want to involve our international
subsidiaries more actively in sustainability reporting. Within the framework of the international Conven-
tion on the Protection of Biodiversity, we will also add our experience in the ecological optimization of the
wood and paper chain through the Business & Biodiversity initiative.

For Axel Springer, this is a question of credibility and consistent customer orientation. The editorial offices
of our newspapers and magazines deal with the topics of economic, social and ecological sustainability

on a daily basis. They inform, they enlighten, they scrutinize. A new chapter in the report “Commitment of
the editorial offices” documents numerous examples of this. As a media company we therefore bear a dual
responsibility. We not only want to lead by example in our role as journalists and publisher, but also as an
employer, as a printer, as a paper purchaser — simply as a member of society in general.

The guidelines of our corporate culture - creativity, entrepreneurial spirit and integrity, are the foundation of
successful economic management.

| wish you an informative read of this report, which for the first time can also be read in mobile devices,
and remain

Yours
Dr. Mathias Dépfner

Chief Executive Officer
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Corporate Principles

Corporate Principles, Values and Guidelines

The supporting pillars of a unique company - the foundations of Axel Springer

Axel Springer is the only independent media company to have a corporate constitution since 1967. The
five preambles serve as the fundamentals for publishing activities. The company has also defined values
that distinguish Axel Springer's specific corporate culture. Guidelines for safeguarding journalistic inde-
pendence at Axel Springer were added in August 2003. The Social Standards published in July 2004 are
a binding guideline for social integrity and apply to all the company's activities throughout the world. Axel
Springer AG attaches great importance to good Corporate Governance in the management and control of
the enterprise. With its first Environmental Report in 1994 the company also published a four-point Envi-
ronmental Guideline.

Corporate Principles

With five socio-political principles for a liberal system of values

The five socio-political preambles that were written by Axel Springer in 1967, amended in 1990 following
German reunification and supplemented in 2001 are part of the articles of association of Axel Springer AG.
They paint a liberal picture of the world.

1. To uphold liberty and law in Germany, a country belonging to the Western family of nations, and to
further the unification of Europe.

2. To promote reconciliation of Jews and Germans and support the vital rights of the State of Israel.

3. To support the Transatlantic Alliance, and solidarity with the United States of America in the common
values of free nations.

4. To reject all forms of political extremism.

5. To uphold the principles of a free social market economy. The corporate constitution defines fundamen-
tal sociopolitical convictions but does not offer opinions.

Corporate Culture

Working together creatively and with integrity as a basis for successful enterprise

Axel Springer AG has defined values that distinguish the specific corporate culture of the media enterprise.
These values are regarded as the most important basis for success.

Creativity as the decisive prerequisite for success as journalists, and in turn for commercial success;

Sense of enterprise in that members of staff and executives develop fresh ideas on their own and act on
their own initiative to achieve their goals;

Integrity vis-a-vis the company, readers, customers, members of staff, business associates and sharehol-
ders.

Guidelines of Journalistic Independence

Guidelines as publishing principles in accordance with the German Press Council’s press code of conduct

The editors-in-chief and publishing directors of the company developed guidelines to guarantee journali-
stic independence at Axel Springer and introduced them in August 2003 in agreement with the Manage-
ment Board.

The guidelines specify and extend the company’s understanding of the publishing principles of the press
code of conduct issued by the German Press Council. Observance of these guidelines by all the editors in
their journalistic endeavors guarantees the general conditions that make independent and critical journa-
lism possible. The editors-in-chief are responsible for observance of the guidelines and for their implemen-
tation in day-to-day business.

The guidelines deal with the distinction between advertising and editorial copy as well as between the edi-
tors’ private and professional interests, prevent the exercise of personal advantage and define a position
with respect to the treatment of sources.

The complete guidelines for journalistic independence at Axel Springer can be downloaded here .
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International Social Policy

Binding guidelines to guarantee social standards worldwide

In view of the company's growing international presence, Axel Springer AG has adopted a catalogue of
social standards. This International Social Policy is a binding guideline for social integrity and applies to all
the company's activities throughout the world.

The complete International Social Policy can be downloaded here .

Corporate Governance

Adherence to and implementation of the "German Corporate Governance Code" at Axel Springer

Axel Springer AG has always attached great importance to responsible management and control. So it is
that the company follows the principles of good Corporate Governance in management and control as well
as adhering to the provisions of German law relating to corporations, the capital market and other relevant
fields. Click here for "Corporate Governance " (under "Investor Relations").

Environmental Protection

Practiced perception of the environment for resource sparing production in all sectors

With its first Environmental Report in 1994 Axel Springer AG published a four-point Environmental Guide-
line. It serves as a practical guide to the many measures introduced by the company in the interests of the
environment.

1. To raise environmental consciousness in readers, business associates and members of staff.

2. To promote the environmentally-friendly supply of raw materials by exerting a positive influence on sup-
pliers.

3. To use ecologically-efficient technologies and materials in all corporate sectors to reduce the burden on
the environment, use materials sparingly and ensure their recyclability.

4. To avoid or reduce the burden on the environment by reducing energy and water requirements, emissi-
ons and waste per unit produced.
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Chronology 1979 - 2007

Highlights and Milestones

A review of the development of sustainability management at Axel Springer AG

2007

Health Prize: For the fourth time BILD am SONNTAG - in co-operation with the Technical Health
Insurance Company — awards the PULSUS Health Prize. This pays tribute to special achievements in the
field of health and social commitment. The prize for the “Healthiest Elementary School of the Year” is
awarded to schools which take an active interest in promoting health, for example by integrating Nutrition
as a subject into the timetable or also offering many extracurricular sporting activities.

Prize for Committed Women: In the presence of Federal Minister for Family Affairs Ursula von der Leyen,
BILD der FRAU awarded the “GOLDEN BILD der FRAU” Prize worth a total of 70,000 Euros for the second
time to five socially committed women.

First “Hamburg Children’s Paper”: on the occasion of Universal Children’s Day, the first “Hamburg
Children’s Paper” was published in the HAMBURGER ABENDBLATT. For one day 50 children aged bet-
ween eight and fourteen took over the editorial office of this eight-page special supplement. They were
able to determine all of the topics, select the photos and also decide on the layout. Experienced editors
from the HAMBURGER ABENDBLATT lend them support as advisers. More than 500 children had applied
to take part in the project.

“Save our Earth. Count me in!”: In order to familiarize the public with the complex of problems involved
in climate change, the BILD newspaper started a co-operation project with the BUND, Greenpeace and
WWEF environmental associations. Under the motto “Save our Earth”, BILD publishes information on the
background and possible solutions as well as giving tips for personal action.

Distinction: In the critical comparison of Sustainability Reports published by 150 German organizati-

ons carried out by the Institute for Environmental Management and Economics (IOW) in 2007, the 2005
Sustainability Report of Axel Springer AG was rated eighth overall and second in the Environmental Pro-
tection segment. In the even smaller group of companies who publish their Sustainability Reports exclusi-
vely on the Internet, Axel Springer was rated first. In the rankings carried out over the past ten years, Axel
Springer AG’s Sustainability Report, published every two years, has been ranked in the Top 10 five times.

2006

Girls Day: Within the framework of the nationwide "Girls Day" initiative, 180 young people informed them-
selves about training opportunities and everyday working life at Axel Springer AG. Employees’ children had
an opportunity to get to know their parents’ workplace, gain an insight into everyday working life and find
out about training opportunities at the company.

Against Violence and Racism in Football Stadiums: Through the distribution of the campaign sticker
“STOP No violence in the stadium!” with a part of the circulation as well as an editorial discussion, SPORT
BILD is setting an example against violence, racism and Nazi terror in stadiums.

“Green Money”, the publication with the highest circulation by far in the environmental investment sector
is published as a special issue in EURO am SONNTAG and EURO.

Nature in Germany is the focus of a new series of books which BILD is publishing along with WWF and
the Weltbild publishing group. Each volume costs 5.95 Euros and has 120 pages. The six-volume series is
divided into habitats: Life in the Forest, In Streams & Lakes, In the Mountains, On the Coast & by the Sea,
In Fields & Meadows and In the Garden.

2005

Pilot project: Together with the paper manufacturer Stora Enso (Helsinki), the publishing houses Random
House Group (London) and Time Inc. (New York) as well as the packaging manufacturer Tetra Pak (Stock-
holm), the publishing firm presents the project “From Russia with Transparency” (www.tikhvinproject.ru)

. One of the main priorities is the promotion of sustainability as well as the fight against corruption in the
cross-border timber trade for the manufacture of printing paper.

Distinction: In the critical comparison of the Sustainability Reports published by 150 German organizati-
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ons, Axel Springer AG was fourth overall in the CAPITAL ranking, and first in the Environmental Protection
segment.

2004

GRI: As the first media organization worldwide, Axel Springer AG publishes a Sustainability Report which
complies with the Guidelines of the Global Reporting Initiative (GRI/www.globalreporting.org) and also ful-
fils the comprehensive catalog of criteria of so-called “in accordance” requirements of the GRI.

International Social Policy: In view of the company's growing international presence, Axel Springer AG
has adopted a catalogue of social standards. It lays out the organization’s position on issues relating to
human rights, the protection of children and young people, the qualification of its workforce and the achie-
vement of a work/family balance.

Tiger Protection: HORZU offers new subscribers an interesting bonus offer. In future, everyone who sub-
scribes to Germany’s biggest weekly television program guide for one year may instruct HORZU to utilize
50 Euros directly for a World Wide Fund For Nature (WWF) Tiger Protection Project in Indonesian Sumatra.
The goal is to support the efforts to save the last remaining Sumatran tigers.

Distinction: For its “exemplary Commitment to Sustainable Development”, the publishing firm was awar-
ded the Environmental Award 2004 (Major companies category) by the German Environmental Manage-
ment Association (B.A.U.M.).

2003

German Agro Action: The Small Change campaign raised a donation of EUR 25,000.-, which was given
to the private Indian development aid organization "Social Work and Research Centre" (SWRC). In coope-
ration with German Agro Action, this organization finances educational programs for schoolchildren in 50
villages in the Indian desert State of Rajasthan.

Eldercare: The sudden need of nursing care for an elderly relative can sometimes become a problem for
working people. The Family Service therefore offers special advice and assistance when this situation ari-
ses.

2002

Distinction: In conjunction with project partners (Otto, UPM-Kymmene) the publishing firm wins the award
for "Sustainable Development Partnerships" from the International Chamber of Commerce (ICC) and the
United Nations Environment Programme (UNEP) for sustainability initiatives along the paper chain.

Equality of opportunity: For the second time, the publishing firm is singled out for the "Total E-Quality"
distinction for equal opportunities for and promotion of female employees. Family Service: Since March of
2002, the “Company Kids” kindergarten, an extension of the corporate Family Service, has been enabling
parents to get quick and unbureaucratic assistance in emergency situations. Forestry: Start of a pilot pro-
ject with Russian forestry firms to improve safety at work in the harvesting of timber.

2001

Distinction: The first audited sustainability report appears. For this, Axel Springer wins the "German Envi-
ronmental Reporting Award" (2nd place) of the Deutsche Wirtschaftsprifungskammer (German Chamber
of Auditors).

Tracing Russian Wood Imports: Anybody can trace the origin of wood fiber in the Internet.

Distinction: Award of eleven environmental pins by the Studien- und Férderungsgesellschaft der Wirt-
schaft Schleswig-Holsteins (Society for the Study and Promotion of the Economy of Schleswig-Holstein)
to members of staff of the company. Some of the prizewinners had modified water cooling systems in the
Ahrensburg rotogravure printing facility to conserve energy.

Distinction: The Bundesvereinigung fir innerbetriebliche Kommunikation (German Federal Association for
Internal Corporate Communications) awards the "Dr. Martin Nebe Prize" to trainees of the Axel Springer
group for their commitment to combating hostility towards foreigners.

2000

Cooperation: In cooperation with the Universities of Lineburg and St. Gallen, with the companies Bahlsen
and VW as well as the large Swiss bank UBS, the research project “Sustainability Balanced Scorecard” is
born, the aims of which include investigating the inclusion of environmental management in strategic com-
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pany management.

1999

Pilot project to optimize the paper chain: from the family forestry firm in Norway to the finished maga-
zine in the Ahrensburg printing facilities — exemplified by the magazine "Familie&Co".

1997

Rapprochement: Dialog with foresters in Austria, Germany and Scandinavia who had protested against
what they presumed would be economic disadvantages resulting from forest certification.

1995

European Environmental Management System (EMAS): Validation of the Ahrensburg newspaper and
magazine printing facilities as the first in Europe to be validated according the voluntary EC Eco Audit.

1994
Reporting: The first Environmental Report is published.

1993

Transparency: Publication of the document "Printing paper and the Environment: Questions asked of
Paper Suppliers to the Axel Springer publishing company".

1979

Investment: Complete encapsulation of the rotogravure machines to reduce solvent emissions.
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Distinctions 2007

2007

Axel Springer's vocational training is
awarded prize

Axel Springer AG wins an award for “excellent vocational
training performance” from the IHK and the Chamber of
Skilled Crafts

The Chamber of Industry and Commerce and the Berlin Chamber
of Skilled Crafts awarded prizes to training companies for their
“excellent vocational training performance”. These companies
also included Axel Springer AG, which offers apprenticeships for
printers, media designers and industrial mechanics, as well as
various occupations in the business area.

The Institute for Environmental Management
and Economics (IOW): Right up front with
the online Sustainability Report

Once again an excellent placing in the IOW comparison of
Sustainability Reports

In the critical comparison of Sustainability Reports from 150
German organizations in 2007 carried out by the Institute for
Environmental Management and Economics (IOW), the Sustaina-
bility Report 2005 of Axel Springer AG was rated eighth overall
and second in the Environmental Protection segment. In the
even smaller group of companies who publish their Sustainability
Reports exclusively on the Internet, Axel Springer AG was rated
first. In the rankings carried out over the past ten years, Axel
Springer AG’s Sustainability Report, published every two years,
has been ranked in the Top 10 five times.
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Objectives 2008/2009

Sustainability management is made up of a large number of projects and measures. A few examples:

Objectives and Programs for Sustainability Management

Field

Objectives for the reporting period 2008 to 2009

Berlin, Hamburg publishing
buildings and external editorial
offices

1. Installation of stop-buttons and motion detector based light swit-
ches in rest rooms.

2. Installation of downlights with electronic ballasts in corridors to
reduce energy consumption.

3. Installation of motion detector based light switches in staff kit-
chens.

4. Integration of the five biggest external editorial offices (Munich,
Cologne, Frankfurt, Stuttgart and Diisseldorf) into Sustainability
Monitoring.

Spandau newspaper printing
facility

The direct non-methane hydrocarbon emissions (NMVOC) from the
washing agents used to clean the printing machines are to be redu-
ced. For this the recycling of washing agents in long-term use will be
tested until the end of 2008. If results are favorable, NMVOC emissi-
ons — compared with 2007 — should be reduced by 40 percent from
2009.

Ahrensburg newspaper printing
facility

1. Initiative for co-operation with Ahrensburg schools: Conducting
project days on the topics Energy and Environment.

2. Activation of the interdisciplinary working group on Environment
carried by employees.

3. The laying out of a wildflower meadow in the grounds surrounding
the plant.

4. A reduction of the heating energy consumption by 20 percent
compared to 2007 through residual heat use as well as an optimisa-
tion of plant parameters and life spans.

BILD Group and Magazines Dis-
tribution

Deployment of a hydrogen-powered test vehicle for regional distribu-
tion in Berlin with the objective of gaining practical experience in the
use of CO2-reducing mobility technology.

Paper Procurement

Business and Biodiversity Initiative: As “nature conservation pione-
ers” Axel Springer along with 33 international companies was invited
by the Federal Environment Ministry, to help win over further compa-
nies to initiate activities for the Preservation of Biological Diversity.
The objective is the implementation and documentation of success
criteria in the “Business&Biodiversity” field. A new project on the
environmental optimization of the wood and paper chain is to be
introduced in order to do this.

Axel Springer Poland

Setting up of Sustainability Management at Axel Springer Poland

PACE Paparazzi Catering &
Event GmbH, operator of the
Axel Springer AG company
restaurants at several locations.

Introduction of fair trade and organic coffee in the employee catering
service locations just as in event catering at all of the PACE operated
outlets at Axel Springer AG, including the publishing companies in
Berlin and Hamburg.

CO2 co-operation with the Asso-
ciation of German Magazine
Publishers (VDZ)

Participation in the development of a CO2 calculator suitable for the
processes in a newspaper and magazine publishers within the scope
of the Sustainability working group of the Association of German
Magazine Publishers (VDZ).
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Achievement of objectives 2006/2007

The environmental statements of the printing locations published within the scope of the voluntary Euro-
pean Eco Audit (EMAS) outline the extent to which an objective has been achieved. A concrete example
also clarifies the consideration processes, which play an important role in sustainability management.

Achievement of Objectives in the 2006 and 2007 reporting period

Field

Objectives for 2006 + 2007

Objectives for 2006 + 2007
Were these objectives achieved?

Energy management
in the Ahrensburg
newspaper printing
facility

Reduction of specific energy consumption
by five percent on the new rotary printing
machines through the introduction of indivi-
dual drives on the printing units

ACHIEVED: Through the instal-
lation of a new generation of
machines with individual drives in
the printing units it proved pos-
sible to reduce the specific energy
consumption in comparison with
printing machines driven by a main
motor as intended.

Energy management
in the Essen-Kettwig
newspaper printing
facility

Introduction of Energy Management for
all types of energy to optimize processes
(savings target approx. 300 MWh)

Halfway ACHIEVED. Through the
installation of new cooling towers
for the machine cooling rotation,
155 MWh refrigerating capacity
and 5884 m3 water were saved.

Noise control in the
Ahrensburg newspa-
per printing facility

Successive reduction of the noise level in
the rotary area of approx. 3 dB(A) through
the replacement of the old rotary printing
machines and the installation of noise bar-
riers.

Successive reduction of the noise
level in the rotary area through the
replacement of the old rotary prin-
ting machines and the installation

of noise barriers.

Noise control in the
Essen-Kettwig news-
paper printing facility

Reduction of the sound emissions from the
rotary printing machines by the introduction
of a rubber blanket plate.

NOT ACHIEVED: The project was
not put into practice due to tech-
nical problems with the rubber
blanket plate as well as quality and
durability problems

Resource manage-
ment in the Essen-
Kettwig newspaper
printing facility

Reduction of the consumption of dummy
plates by 50 percent.

ACHIEVED: The consumption of
dummy plates was reduced from
6208 pieces/month in 2005 down
to only 1750 pieces/month in 2007.

Reduction of waste
products requiring
particular monitoring.
This waste should be
reduced by about 30
percent by decrea-
sing the water con-
tent of the photoche-
micals used.

Reduction of waste products requiring
particular monitoring. This waste should be
reduced by about 30 percent by decreasing
the water content of the photochemicals
used.

ACHIEVED: Mid 2006 the mainte-
nance procedure of the computer-
to-plate-equipment was adapted.
In 2007 the quantity of used pho-
tochemicals was 30 tons and by
that 49 percent lower than the 59
tons of the year 2005.

Energy management
in the Berlin and
Hamburg publishing
houses

The use of electrical energy is to be redu-
ced by ten percent in office buildings. This
will be achieved through the following and
other measures: 1.Energy minimization
through selective shut-downs of the air
conditioning systems. 2. Replacement of
lighting and lamps with more efficient T5
lamps fitted with electronic ballasts. 3.
Outside light dependent control in the cor-
ridors. 4. Motion detectors in rest rooms
and garages. 5.Time control equipment in
technology rooms.

ACHIEVED: The objective of redu-
cing energy consumption in the Ber-
lin and Hamburg publishing houses
by ten percent was achieved by the
measures mentioned. The reduction
amounted to 10.53 percent.
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Field

Objectives for 2006 + 2007

Objectives for 2006 + 2007
Were these objectives achieved?

Corporate Voluntee-
ring (Human Resour-
ces Development)

Trainees in the Human Resources Deve-
lopment sector want to involve themselves
within a social institution in Berlin.

ACCOMPLISHED: To do this, 18
trainees with children in the Pet-
tenkofer Elementary School in Ber-
lin-Friedrichshain produced ideas,
photos, drawings and texts for a
newspaper. Their partner was the
association “Children from next
door”, which dedicates itself spe-
cifically to youth work in the school
in Friedrichshain.

Safeguarding

social standards

in the wood and
paper chain (Paper
Purchasing + Cor-
porate Sustainability
Office)

The prevention of industrial accidents in
Russian forestry enterprises which supply
wood to paper mills in Finland. Awareness
among participants in the supply chain is to
be increased.

ACCOMPLISHED: For this, three
information visits to Russian fore-
stry enterprises were undertaken:
Once to the Petrosavotsk (Karelia)
region and twice to the Leningrad
Oblast region. (See also the video
documentary.)

Transparent tracea-
bility in the wood and
paper chain (Paper
Purchasing + Cor-
porate Sustainability
Office)

Reliable and easily accessible documenta-
tion of the origin of timber imports to Fin-
nish paper mills from Russia.

ACCOMPLISHED: For this purpose
the “Tracing Russian Wood” pro-
ject was discussed and continued
on site in co-operation with the
paper manufacturer UPM-Kym-
mene and Greenpeace Russia.
(See also the video documentary.)
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Employees

The lights for healthy food are green for
Rudiger Stein. Christa Lemke (on the exer-
cise ball), Director of the Axel Springer health
insurance plan, and Astrid Westermann from
Human Resources Development, are cam-
paigning with him for the wellbeing of the
employees.

Health care campaigns are conducted every year: The motto in
2004 was “Healthy back”, followed by the the focus on “Pre-
vention of cardiovascular disease” in 2005, and “Stress manage-
ment” in 2006, before Axel Springer AG offered its employees
comprehensive skin screening in 2007 as part of the “Prevention
of skin cancer” campaign. In addition there have been courses
on giving up smoking as well as various special action cam-
paigns, e.g. intestinal cancer check-ups.

In co-operation with our subsidiary PACE, the Health Manage-
ment 2008 campaigns are being run under the heading of “Nutri-
tion and Exercise”.
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Social key figures

Axel Springer employed an average of 10,348 employees in continuing operations in 2007 (excluding app-

rentices and journalism students/trainees).

7,783 people were employed in the market-orientated sectors (publishers, electronic media and marke-
ting), 1,335 in the service sectors and 1,230 in the technical sectors. The number of editors rose by 163

to a total of 3,529 employees mainly as a result of the publishing operations in Switzerland, Russia and

Spain. There were 452 more salaried staff and industrial employees than in the previous year among the

6,819 people employed.

The average length of service with the company was 12.5 years; 48.1 per cent of staff had been at Axel
Springer for more than ten years. The proportion of severely disabled employees averaged 4.61 percent for
the year (Axel Springer AG: 5.19 percent). Thus the requirements of the German Disabled Persons Act in

the fiscal year 2007 were essentially complied with.

Number of Empleyees in the Group

Average number of employees

Occupational groups 2005 2006 2007
Editors 3,224 3,366 3,529
Salaried staff 5,357 5,244 5,771
Specialit staff 1,006 740 687
Auxiliary specialist staff 579 383 361

Total 10,166 9,733 10,348
Domestic 7,867 7,232 7,444
Foreign 2,299 2,501 2,904
Total 10,166 9,733 10,348

* as per Annual Report 2005

Number of employees 2005 2006 2007
Domestic locations

Hamburg 3,296 3,220 3,207
Ahrensburg/Offset 524 521 495
Essen-Kettwig 490 360 329
Berlin 1,672 1,699 1,986
Spandau 403 391 366
Munic 333 342 359
External domestic locations 1,149 699 702
Domestic locations total 7,867 7,232 7,444
Foreign subsidiaries

Czech Republic 78 71 74
Russia 170 185 203
Switzerland 101 106 339
Poland 538 757 778
Hungary 927 898 912
Spain 137 159 179
France 327 296 318
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China 10 27
ZANOX abroad 0 49
Employees abroad, directly employed by Axel Springer | 21 19 25
AG
Foreign total 2,229 2,501 2,904
Total 10,166 9,733 10,348
Breakdown of staff figures by gender
2005 2006 2007
Employees m f m f m f
Editors 2,034 1,190 2,104 1,262 2,210 1,319
Salaried staff 2,456 2,901 2,381 2,863 2,715 3,056
Commercial 1,445 140 1,016 107 946 102
Total 5,935 4,231 5,501 4,232 5,871 4,477
Sum 10,166 9,733 10,348
Absences due to illness

2003 2004 2005* 2006 2007
Editors 2.90% 3.00% 3.20% 3.20% 3.70%
Salaried staff 4.00% 3.80% 4.10% 4.00% 4.30%
Specialist staff 6.40% 6.10% 6.70% 6.80% 7.70%
Auxiliary Specialist staff 8.80% 9.00% 9.70% 7.40% 8.00%
Total 4.50% 4.30% 4.50% 4.20% 4.60%
* Figures for the second half year 2005 refer to staff numbers excluding the disincorporated rotogravure facility.
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Benefits and Offerings

Axel Springer offers its employees an attractive benefits
package.

Qualification and further training: Investment
in the future

Creative, competent and committed employees are one of the
essential foundations for entrepreneurial success. For this reason
initial and further vocational training plays an important role at
Axel Springer — as an investment in the successful future of the
company. Support has many faces at Axel Springer beginning
from the first working day: The Onboarding Program allows new
employees to get to grips with their jobs quickly. This education
initiative is an extensive qualification program for all Axel Springer
employees. Success also requires contacts — various networks
exist for this purpose. In this way a targeted exchange of infor-
mation and the team concept is promoted throughout the whole
company.

Leadership principles: Actively shape
change

In 2008 leadership principles are introduced at Axel Springer.
Leadership at Axel Springer means: to actively exemplify enthu-
siasm and maximum performance, to create space for creativity
and to shape change. The principles shall give managers scope
for action, providing transparency with regard to the demands
and expectations of the leadership role. The principles are based
on the company values of creativity, entrepreneurial spirit and
integrity and are to develop the competence to adapt to change,
promote communication between managers and employees, and
continue to lead Axel Springer to entrepreneurial success through
resoluteness, courage and consistency.

Remuneration and social policy: Attractive
payment and high social standards

Axel Springer combines the values of a social company stee-
ped in tradition with the dynamism of a modern, innovative and
internationally expanding media enterprise. A lot is expected of
the employees — in return Axel Springer offers attractive payment
packages and high social standards. Axel Springer was awarded
the Top Employer prize by the geva Institute in 2007.

Vario Pension: Supplementary company
pension plan

With the Vario Pension, Axel Springer offers employees a future-
oriented company pension plan through deferred compensation.
The principle is simple: Each employee sets something aside for
his or her pension every year which is added to by Axel Sprin-
ger. In this way employees are given an opportunity to build up a
stock of capital and to make provisions for their retirement.

Axel Springer company health insurance
plan: Extensive service package

Axel Springer offers its employees its own health insurance plan,
attractive due to an extensive package of services as well as high-
quality service. At the same time the Axel Springer BKK operates
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very economically thus avoiding unnecessary expenditure for
administration, resulting in premiums being significantly lower
than those of the health insurance companies.

Health management: Healthy employees for
a healthy company

The health of the employees is very important to Axel Springer.
In co-operation with the Axel Springer company health insurance
plan, a program was developed in 2004 to promote health in the
company. Since then health care campaigns have been carried
out annually.

Services for employees: A wide range of
offerings at attractive rates

As a part of the Axel Springer building, the Axel-Springer-Pas-
sage in Berlin offers a large selection of services with shops and
restaurants as well as a medical consultants’ and a conference
center. Likewise in the heart of Hamburg, the Axel-Springer-Pas-
sage invites employees and visitors to enjoy a diverse selection of
gastronomic services at attractive prices.

Child care at Axel Springer: Active support
of an improved work/family balance

In addition to the emergency kindergarten and support with

care for the elderly, a company child care service has been in
operation for the Berlin employees since April 2008. The “Wol-
kenzwerge” (“Cloud dwarves”) daynursery in the immediate vici-
nity of the workplace offers plenty of space for fun, games and
creative learning. Media skills play a central role for Axel Springer
as a modern media enterprise. For this reason the qualified ped-
agogic work focuses on promoting the children’s specific learning
and language acquisition. Besides an above-average child care
ratio, the institution also offers flexible opening times and an
emergency service, thereby making an active contribution to the
work/family balance.
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Diversity of openings

Axel Springer offers applicants multiple
entry opportunities.

Direct job entry: Newcomers are always welcome at Axel
Springer. Applicants with in-depth media experience are equally
welcome, as are those from different backgrounds, who wish to
contribute to the success of Axel Springer with their knowhow,
talent and creativity. Information on vacancies can be found on
the Jobs & Carrer section.

The Axel Springer Academy in Berlin is the most progressive
school of journalism in Germany. It offers a new type of vocatio-
nal training for journalists focusing on crossmedia. Alongside a
classical journalist’s trade, the students spend two years learning
everything they need to know to be fit for the digital media age.
In addition to this vocational training, the Academy offers advan-
ced vocational training for editors, is the new development unit
for the organization, and is furthermore the creative think tank of
the publishing company. www.axel-springer-akademie.de

Attendance in the editorial departments enables students with
a strong interest in journalism to gain initial experience in the eve-
ryday work of editing.

The 18-month Junior-Executive-Program is a management trai-
nee program for young professionals with 2 to 3 years vocational
experience. Structured as a general management program, it
comprises assignments and projects both in the operative areas
as well as in central departments. The program is rounded off by
modular seminars and intensive networking along with a spon-
sorship program.

Axel Springer’s 18-month Trainee-Program is aimed at highly
motivated and performance-oriented university graduates who
have a particular interest in the media industry. Individual voca-
tional training and systematic induction into different business
areas provides goal-oriented and sound “learning by doing”
offering numerous ways of taking on responsibility in specialist
departments and in management.

Axel Springer's Sales Academy develops talented salespeople
in the selling of print and online advertising in a 14- month pro-
gram. Participants get to know the central specialist departments
as well as the regional sales offices. In addition to a basic sales
orientation, we are above all looking for talent, a readiness to
learn and motivation.

Axel Springer offers student internships to students of all disci-
plines in almost every division of the company. Interns are inte-
grated into the daily business for a period of between two and
six months, where they take on their own projects thus gaining
valuable experience for their future careers.

Axel Springer offers school leavers a variety of vocational trai-
ning opportunities.
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Commercial professions:

e Publishing clerk for digital and print media (male/female)
e Office communication clerk (male/female)

¢ Media and information services technician, specialised in
information and documentation (male/female)

¢ Commercial clerk (male/female)
¢ Media designer for digital and print media (male/female)

Technical professions:

¢ Printer (male/female)

¢ Energy electronics specialist (male/female)
¢ Industrial mechanic (male/female)

e Mechatronician (male/female)

Axel Springer apprentices, who would like to study after pas-
sing their examinations, are eligible to apply for a scholarship.
Scholarship holders who maintain close contacts to the company
during their studies have the best prospects to subsequently gain
specialist and management positions.

A Dual Course of Study offers an ideal combination of practical
vocational training in the company and a degree as a Bachelor
of Science in Business Management at the Nordakademie Eims-
horn. The entire program runs for a period of three and a half
years.

You may find a lot more, including application tips , in the Jobs &
Career section.

Axel Springer AG, Sustainability Report 2007 / Source: www.axelspringer.com/sustainability

-22 -



Axel Springer Academy

The Axel Springer Academy in Berlin is the most progres-
sive school of journalism in Germany. It offers a new type
of vocational training for journalists focusing on crossme-
dia.

Alongside a classical journalist’s trade, the students spend two
years learning everything they need to know to be fit for the digi-
tal media age. In addition to this vocational training, the Academy
offers advanced vocational training for editors, is the new deve-
lopment unit for the organization, and is furthermore the creative
think tank of the publishing company.

More detailed information can be found on the website of the
Axel Springer Academy.

The Axel Springer Academy SCOOP! idea
contest

Axel Springer Academy announced its SCOOP! idea contest
in July 2007. Wanted: A new media project, of any type, which
distinguishes itself through its creativity and originality.

Around 2,000 talented young journalists, seasoned media profes-
sionals and other creative types submitted their ideas. At the end
of October 2007 the 14 prominent jurors, which included Oliver
Berben, Mirko Borsche, Florian Henckel von Donnersmarck, Max
Hollein, Jette Joop, Tanja Kinkel and Michael Michalsky, met to
select the best media project.

The prize was awarded to the magazine concept HUMANGLO-
BALER ZUFALL from Dennis Buchmann. The 30 year old junior
journalist immediately took up the development and implemen-
tation as “Global Editor” directly at the Axel Springer Academy.
Accompanied by freelance writers and photographers he went

off in search of people and their stories in the networked world.
The Axel Springer Academy, which publishes the magazine, is

putting the SCOOP! project into practice with an one-off deve-
lopment contribution of up to 500,000 euros.

More detailed information on HUMANGLOBALER ZUFALL can
be found at www.humanglobalerzufall.de (information available
in German only).
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10 Reasons

... to work for Axel Springer

1. You want to design your career

Your start with us offers the best conditions for a successful
career. It doesn’t matter whether you are at the beginning of your
professional life or already have successes to your credit. We
combine the values of a social company steeped in tradition with
the dynamism of a modern, innovative and internationally expan-
ding media enterprise. We expect a lot of you and offer attractive
payment packages and high social standards in return. Design
your career with us to be as unique as you are yourself!

2. You want to be part of a success story

We at Axel Springer are passionate entrepreneurs and are ranked
among the profitable market leaders in almost everything we do.
Innumerable success stories have been written in decades gone
past under the umbrella of Axel Springer. We will continue to
work hard in future to occupy the top journalistic and economic
positions. You are invited to play an active role in this success
story!

3. You want to work with the best

What we want: The best of the best at Axel Springer! And we
don’t make compromises. Those who work for Axel Springer are
among the best in their field. Whether in the editorial offices, in
the business sector, in technology or in the service sector — we
reward performance and passion. Show us that you belong and
come and work with the best!

4. You want to discover your potential

If you work at Axel Springer, you will be both challenged and
supported at the same time. We place great emphasis on Human
Resources Development. Because we at Axel Springer know that
only well-trained and satisfied employees can make a lasting
contribution to the success of the company. From the very first
working day you are involved in networks and development
programs which are oriented to individual needs. Discover your
potential with us!

5. You want to design change

Media are undergoing major changes worldwide. We do not
perceive the market developments associated with digitization
and changes in media use as a threat, but rather as a challenge
and opportunity. This is because the origins of such changes are
not to be found in technology — they begin in the consciousness
of those who want to design the change. Join us and design
change actively!

6. You are looking for creative competition

Here you get a sense where you are working from the very first
day. As a media enterprise we survive on the best ideas. That is
why creativity, along with entrepreneurial spirit and integrity, is
one of our corporate values and can be experienced everywhere.
Everyone who works for us is called upon to participate in the
daily competition for the best creative ideas. Take up the chal-
lenge!
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7. You’re in the heart of activity

Working for us means to feel the pulse of time - firsthand. Our
business is excellent journalism — topical, informative and enter-
taining. We tackle the issues which everyone else is discussing
shortly afterwards. To do this we are located in the most attrac-
tive major cities in Europe. Join us in the heart of activity!

8. You want to take on responsibility

At Axel Springer we stand up for our successes. We also know
however, that great responsibility arises from a position of great
strength. For Axel Springer we therefore see ourselves obliged

to be active on behalf of the community and our environment.
Numerous support initiatives are involved in social projects.
Moreover we rely on durable added value and responsible corpo-
rate management. Take us at our word and take on responsibility
with us!

9. You love freedom

We at Axel Springer are proud of the history of our organization
and the values associated with it. The five socio-political essen-
tials originally formulated by the publisher Axel Springer in 1967
still serve as the foundation for our publishing operations today.
Come and join us if you want to work with people who have their
own opinions and love freedom!

10. You like surprises

For many people Axel Springer is and remains the BILD newspa-
per. But did you also know that not only does Europe’s biggest
daily newspaper belong to us, but that we also own a total of 170
newspapers and magazines, more than 50 online-offerings and
holdings in television and radio stations in 33 countries? There

is much more to discover than many people think. Experience it
yourself and be surprised!
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The best to Axel Springer!

Axel Springer AG stands for entrepreneurial spirit, creati-
vity and integrity in all areas. If you rank among the best
professionally, you posses human integrity and are also
a creative thinker and team-oriented, then you belong at
Axel Springer.

We want you to develop your own ideas, take over responsibility
and accomplish objectives — become a part of the success.

Through the Junior Executive Program we offer highly-qualified
Young Professionals promising perspectives. The Trainee Pro-
gram is directed towards university graduates and comprises
goal-oriented “learning by doing” along with an individual induc-
tion to responsibility in specialist departments and in manage-
ment. If you would like to inform yourself about the possibilities
of direct entry, then please get in touch with our contact persons.

The Axel Springer Academy, one of the biggest private institu-
tions of its kind in Germany, offers a sound vocational training
course for a career in journalism.

Talented salespeople can take part in a 14-month practice-ori-
ented program at the Axel Springer Sales Academy in which,
among other things, media-related know-how is communicated.

As interns, students have the opportunity to convert theoretical
knowledge into practical and seminal experience. Ideally they will
also complete their dissertation in-house and become an Axel
Springer AG trainee.

Attendance as a guest student in the editorial offices enables
those with a strong interest in journalism to gain initial experience
in the everyday work of editing.

Your heart beats for the media industry? In that case perhaps a
vocational training course in a commercial or technical occupa-
tion is just the thing for you. The training courses — from Manage-
ment Assistant in Digital and Print Media, Media Designer, Indu-
strial Mechanic to Printer right up to Mechatronician — can be
taken at the various publishing and printing locations.
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Career advancement in Axel
Springer AG

The employees are the core of a company. In order for
you to be able to develop new skills and build up existing
strengths, you need an employer that encourages you and
supports you in your occupational advancement. This is
precisely the goal that we have set ourselves and for this
reason put together an extensive development program
for our employees. This will ensure our mutual success.

Advancement has many faces at Axel Springer and begins on
the first working day: The Onboarding Program extends a warm
welcome to our new employees. The education initiative is our
extensive qualification program for all company staff. Moreover
we support colleagues who further qualify themselves through
in-service advanced vocational training and want to take on new
challenges.

Success also requires contacts — various networks exist for this
purpose. In this way the targeted exchange of information and
the team concept is promoted throughout the whole company. A
successful element of the advancement measures at Axel Sprin-
ger AG is the Mentoring Program, which is an important point

of departure for the development of junior staff in specialist and
management positions in the context of equality of opportunity.

Finally we regularly invite our junior staff in specialist and
management positions to the young professionals conference.

Astrid Westermann

Leiterin Koordination Personalentwicklung
Axel-Springer-Str. 65

10888 Berlin

Tel: +49 30 2591 77306
astrid.westermann@axelspringer.de
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Diversity as a purpose

We promote the diversity of our employees; for this rea-
son Axel Springer AG has developed a comprehensive
program on equality of opportunity. The program is con-
trolled by the Equal Opportunities Working Group .

The Program includes various measures such as the promotion
of an improved work/family balance, the development of the
Mentoring Program for the selective promotion of junior execu-
tives, as well as the development of various in-house n